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What we do

About Smart Energy GB and our campaigns



Smart Energy GB’s role
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Where we are 
today

29%
of people have them installed

68%
of people take action after seeing our 

campaign

72%
of people say our campaign is easy to 

understand

98%
are aware of smart meters
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Building a narrative

from personal benefits to wider environmental 

and national benefits
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How we got here
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Beyond broadcast
PR, reactive media, media partnerships, 

partnerships to reach those with additional 

barriers and public affairs
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Bringing the smart future to life in the media 
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Finding new ways to talk about the benefits of smart meters 
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BLT Brits – struggling with life admin



We can’t stop bad news…..but we can shape it
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Educational content in key publications 
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Partnerships
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National 

partnerships

Smart Energy 

GB in 

Communities

Regional 

partnerships

Resource 

Centre





Engaging Parliamentarians to spread positive messages to 
constituents 

Smart Energy GB

Engaging events in 

each parliament 

Energy Gameshow, 

Scottish Parliament 

Regular constituency 

surgery packs 



Working with suppliers to ensure a consistent message 

• We work closely with suppliers, sharing 

insight and assets so they can 

communicate effectively with consumers

• We hold regular forums for their 

marketing and PR teams 

• And share all our assets so they can 

use them in consumer communications 
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Understanding 
consumers

Showing consumers how smart meters can 

lead to smart homes



Attitudes to Time-
of-Use

45% found the idea appealing, only 

20% unappealing 

91% would find them more appealing if 

they saved you money (for most people this 

would need to be over £100 a year)

39% had a concern, typically related to 

how it would effect their lifestyle 



Opportunity to buy 
energy differently

Half 
Of people interested in a Lifestyle Service 

Company

58% 
Would like automated advice on the best 

energy deal 



Buying energy from 
different types of 
company

People are open to buying packages of 

energy and other services from different 

companies:

49% 

from broadband providers

37% 

online retailers 

27% 

subscription TV streaming services 
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Energy habits are 
changing



Consumers are changing their energy habits

Those who have had their smart meter for the longest are doing the most energy 

saving activities

• Smart meter owners are more 

engaged with energy compared to 

non-owners. They are more likely 

to understand their own energy 

use and have a desire to reduce it

• Smart meter owners are better 

able to understand their energy 

consumption and appreciate the 

difference saving energy could 

make to their bill

• Households which have upgraded 

to a smart meter are more 

concerned about their energy use 

and feel that saving energy around 

the home makes them feel good 

about themselves
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People with smart meters save energy differently to those who don’t
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Claimed existing and future behaviours (average number of activities done) - among all respondents

Mean number of 

current activities

Mean number of 

future intended

activities

+0.5

+0.4

Non-owners intend to monitor their 

energy consumption more
5.6

Non-smart population

Smart population

5.1

5.3 5.7

Smart meter owners intend to 

research energy efficient home 

improvements and make every day 

habitual changes to their behaviour



Thank you.
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